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New Diversity Meet-Up Inspires  
Lively Discussion  
by Justin Smulison

O 
ne of the new features at RIMS 2018 
was Sunday’s Diversity Meet-Up. This 

networking and educational session was open to 
attendees who identify with a specific diversity 
group and anyone who sought more information 
about diversity in the workplace. More than 200 
students and professionals attended the event, 
which was sponsored by Marsh. 
The session was moderated by 2Synergize 

President Christine “Shimo” Shimaski, and 
featured speakers included Robert Cartwright, 
Jr., RIMS president and division manager of 
Bridgestone Retail Operations, LLC; Liz Cole, 
Marsh’s chief human resources officer; and 
Martin South, president of its U.S. and Canada 
division. Their insight provided the groundwork 
for a lively session.
“Diversity has to be more than a conversation, it 

has to be about action,” said Cartwright, who is 
the first African-American RIMS president. “My 
belief is that 21st century risk management must 
be different than the 20th century when it comes 
to diversity. The next generation understands 
technology and wants to take action and can put 
them together.” 
The attendees were then assigned an activity 

where each table leader read a colleague case 
study from a diverse community. The table then 
had to collaborate to identify the challenge and 
the direct correlation to the business opportunity 

and ultimately devise solutions for the colleague 
and the business. 
 Adam Potter of Business Insurance/CLM  joked 

that they “skipped the question” and focused 
solely on the solutions. “We acknowledged that 
lack of LGBTQ diversity occurs in workplace 
and school environment and even in India, as we 
learned,” he said. “Our focus was creating more 
resource groups at schools. We also suggested 
that more senior management come out as 
LGBTQ members, like [Apple, Inc. CEO] Tim 
Cook. That set a precedent in the tech world and 
was well-embraced.” 
The meet-up offered a preview of today’s 

educational session at 1:30 p.m., “Diversity and 
Inclusion: The Risks and Opportunities.” The 
hour-long session in Room 214CD will explore 
the connection between risk management and 
diversity and demonstrate how organizations 
can leverage efforts in the D&I arena to reduce 
risks beyond employment liability. The speakers 
will be Victoria Nolan, risk and benefits manager 
for Clean Water Services and Liani Reeves an 
employment attorney from Bullard Law.
Attendees seeking more information about 

D&I should also visit RIMS HQ for “Diversity 
Training: How to Handle LGBTQ Issues with 
Cultural Sensitivity” tomorrow at 11:30 a.m. The 
session aims to help improve cultural competence 
to ensure understanding of, and empathy with 
the LGBTQ and other communities.

© 2018 Risk and Insurance Management Society, Inc.
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tives in Congress who have drafted a cyber bill 
that would create new breach protection, noti-
fication requirements and other factors that will 
help risk managers in the United States. Last year 
when we were speaking to Virginia Sen. Mark 
Warner, he asked us what we were looking into 
in terms of cybersecurity and I think he was sur-
prised that we were very much in the forefront 
and had some concerns and some thought pro-
cesses.

The RIMS External Affairs Committee looks 
at what is happening around the world and how 
this will impact our constituents globally. In the 
United Kingdom, for example, legislation is be-
ing introduced that will affect the global market-
place. We’re also monitoring regulatory changes 
for cyber insurance. One proposal suggests hav-
ing a broad standard instead of individual stan-
dards, like workers’ comp has.

Q:  What is your advice for risk professionals 
in 2018?

A: My advice is to get connected with your lo-
cal communities and chapters. For those who are 
chapter leaders, get connected with your board 
liaisons. Communication is always the biggest 
problem,and sometimes we move toward things 
that we think we know based on assumption and 
that creates error and lost time. Let’s do what we 
need to do to make this organization even bet-
ter and stronger and create our own legacy. This 
way we become vibrant and relevant in the 21st 
century. 

We have more than 10,000 members and we 
are all in this together. Let’s communicate, ar-
ticulate, and share best practices. And most im-
portantly, let’s have fun while we’re doing it.

Q:  What direction do you see for RIMS 
this year?

A: RIMS is focusing on legislative issues in the 
United States and other countries in which we 
have a presence. In the United States, we’re look-
ing at the National Flood Insurance Program 
(NFIP). NFIP is a big issue because we keep get-
ting short-term extensions from Congress, and 
there really needs to be a long-term extension as 
this covers so many things. With the next hur-
ricane or flood season approaching, we need to 
make sure we have something in place that could 
help risk managers who are trying to find ways to 
protect their companies.   

Q:  What imminent concern is RIMS acting 
on in 2018?

A: The economies in these regions have enor-
mous potential for growth and are currently ex-
panding at a greater rate than mature markets in 
the Western world. As these emerging markets 
mature and adopt common business practices 
that are recognized globally, it is not surpris-
ing that they would also want to embrace risk 
management as an effective business practice. 
Demand is also driven by regulatory needs. In 
India, for example, government regulators have 
seen the need for risk management and are re-
quiring some industries to demonstrate that they 
have a risk management program and a chief risk 
officer in place.

Q:  How has RIMS engaged with lawmakers 
about cybersecurity?

A: Cybersecurity is a top concern around the 
world. We have been working with representa-

RIMS President Robert Cartwright, Jr. 
Talks RIMS’ Global Outlook, Legacy and 
Communication
by Justin Smulison

&

Robert Cartwright, Jr., 2018 RIMS president, is the safety and health 
manager for Bridgestone Retail Operations LLC, based in Exton, 
Pennsylvania. He recently spoke about RIMS’ global activity and how 
the organization works with lawmakers to improve the industry. 

“Let’s do what we need 
to do to make this 
organization even better 
and stronger and create 
our own legacy.” 

© 2018 Risk and Insurance Management Society, Inc.
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Welcome to the RIMS 2018 Annual 
Conference & Exhibition! In the 

spirit of Texas, we implore you to GO BIG. Risk 
management continues to gain acceptance in 
boardrooms around the world. More and more, 
it is recognized as a critical business function that 
supports efforts to achieve strategic goals.
With expectations set high, you need to GO 

BIG to demonstrate the undeniable value you 
can deliver. RIMS 2018 offers a large selection 
of career development opportunities to equip 
you with the knowledge, tools and connections 
you need to elevate your risk program and career. 
How will you GO BIG at RIMS 2018 and be-
yond? Here are some ways you can start:
Stay current on the latest issues facing the risk 

profession at Hot Topic sessions. These sessions 
cover game-changing innovations and social, 
economic, legal and political issues that risk pro-
fessionals must anticipate and prepare for. Ses-
sions include: “China’s Belt and Road Initiative: 
Growth and Opportunities,” “New Perspectives 
on Sexual Harassment Claims and Risk Man-
agement,” and “Opioid Lawsuits: A Tsunami of 
Litigation and Associated Coverage Issues.”
Visit the Global Lounge in room 220 to net-

work with attendees from more than 70 countries 
and learn about international risk management. 
You will also learn about RIMS’ global develop-
ment activities in India, China and Singapore. 
Sessions include: “Enterprise Risk Management 
for Asian Companies,” “Risk Management in 
LatAm: A Daily Challenge,” and “Where in the 
World? International Risk Professionals Round-
table Session.”
This year we’re also going BIG with a number 

of diversity and inclusion sessions: “Diversity 
and Inclusion: The Risk and Opportunities,” 
“Diversity Training: How to Handle: LGBTQ 
Issues with Cultural Sensitivity,” “The Journey 
of the African-American Insurance Professional: 
Past, Present and Future,” and “How Uncon-
scious Bias Impacts Risk Management.” Since 
great results are born out of collaboration, it is 
important to make sure that everyone is includ-
ed. By attending a workshop, you can increase 
your cultural knowledge and sensitivity. It’s not 

Follow @RIMSorg 
on Twitter 
and join the 
conversation 
using #RIMS2018

Post your conference 
photos on Instagram 
and tag them 
#RIMS2018

Like RIMSorg 
on Facebook and 
check back regularly 
for event updates 
and recaps

just about good risk management, it is about be-
ing considerate. Your colleagues will appreciate 
the effort.
Find providers and products that will help you 

create BIG solutions for your organization. There 
are more than 300 exhibitors for you to choose 
from, ranging from accounting services to work-
ers’ compensation. Be sure to attend networking 
receptions and luncheons in the Marketplace to 
make BIG connections with your peers over local 
food and drinks. You might just meet your future 
colleague or business partner.
Get inspired to GO BIG from keynote speakers 

who have achieved the heights in their careers. 
How many times have you said “I’ll do it later” 
only to not follow through? General session key-
note speaker Alex Sheen, founder of Because I 
Said I Would, will jumpstart the conference with 
real-life examples from his international social 
movement that shows the importance of keep-
ing your word. He’ll share insights and action-
able ways that you can become better at fulfi lling 
commitments. On Monday afternoon, Vernice 
“FlyGirl” Armour, America’s fi rst African-
American female pilot, will share her amazing 
life journey and lessons learned. She will show 
you how to unleash your leadership potential 
in order to create breakthrough results in your 
life and turn your dreams into reality. Then af-
ter you’ve gone BIG all week, relax and spend 
an afternoon with Jay Leno during his hilarious 
closing set.

Join the Conversation 
at RIMS 2018
At RIMS 2018, attendees, exhibitors, staff and 
industry press will be posting a play-by-play of 
conference events and activities on social media. 
Get in on the action and interact with fellow 
attendees, speakers, exhibitors, the RIMS Board 
of Directors, members and staff. Win prizes, share 
your photos and experiences, ask questions—we 
want to hear from you.

Social media sponsor FM Global will also be 
reporting throughout the conference. Look for 
their posts on the live social media feed in the 
Marketplace at the Connection Cafe and RIMS 
HQ (booth #1337) and on screens throughout the 
Convention Center.

In addition, don’t forget to download the RIMS 
2018 Mobile App to stay up-to-date on the latest 
news and information. Simply download the RIMS 
Events app and enter the login information you 
used to register for the conference. 

For live video coverage, check out RIMS-TV, also 
sponsored by FM Global. Displayed on the RIMS 
website and on hotel and convention center 
screens, you can watch daily recaps, interviews 
with special guests, event highlights and coverage 
from the Marketplace. We are also livestreaming 
this year’s general session and opening keynotes. 
Following the conference, videos will be available 
on the RIMS website at RIMS.org.

ALEX SHEEN VERNICE “FLYGIRL” ARMOUR JAY LENO

© 2018 Risk and Insurance Management Society, Inc.
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R 
IMS is always striving to bring new 
and exciting experiences to its Annual 

Conference & Exhibition. This year, one of the 
new additions is the Innovation Hub, which 
will feature 20-minute talks on three major 
risk management content areas: emerging risks, 
cyber and technology, and claims. RIMS caught 
up with Mike Liss, head of corporate risk and 
broking, North America, at Willis Towers Watson 
(WTW) for his thoughts on this new resource.
“As sponsors of the Innovation Hub, we are 

thrilled to partner with RIMS to deliver this 
unique platform of insights featuring the best 
and brightest talent from across the industry,” 
said Liss. “Willis Towers Watson is committed to 
driving innovation and advancements to help risk 
professionals succeed.
“The Innovation Hub is a great complement to 

the educational sessions because it offers a unique 
platform of insights—delivered in a new and 
consumable way. We want people to be exposed 
to some of the brilliant minds in the industry and 
be inspired to bring back new ideas to their own 
organizations.”
WTW knew the Innovation Hub was a winning 

idea because it fit in with their philosophy of 
how conference and risk management education 
should be delivered. According to Liss, “WTW 
likes to be involved in educational sessions where 
we can offer real world lessons from the front 
lines. We also like to contribute to advanced 
sessions that dig deeper into strategies and 
specialties to help risk managers become true 
leaders within their organizations. Our session 
leaders are passionate about giving back and 
sharing their knowledge.”

The Innovation Hub has an ambitious agenda 
that covers a lot of content over three days of 
RIMS 2018. The speakers are focusing on the 
future, and will be talking about the big changes 
and disruptions coming to insurance and risk 
management.
“In our view, some of the most important 

innovations in the near term involve offerings 
that enhance the client experience and open up 
digital interfaces,” he said. “This will ultimately 
give clients more choice as well as efficient access 
to analytics, data, and other content around risk, 
policy management, and reporting. 
“The most disruptive innovations in the long 

term involve the impact of artificial intelligence 
and machine learning. We expect the evolution 
of these technologies to continue to influence 
the industry more broadly and revolutionize the 
way we all manage risk. In short, the evolution 
of more sophisticated risk models along with 
advances in hardware and software are turning 
big data into actionable insights. For the 
industry, harnessing these advancements and 
leveraging technology for the benefit of our 
shared customers is critical.”
The Innovation Hub has its first session on 

Monday at 1:30 pm. There will be six sessions on 
Monday, 12 on Tuesday, and eight on Wednesday. 
The Innovation Hub can be found on the third 
level of the convention center in room 304. In 
tandem with the long-running Thought Leader 
Theater (located in RIMS HQ, booth #1337 in 
the Marketplace) and the full agenda of 60- and 
90-minute education sessions, the Innovation 
Hub is part of RIMS’ effort to bring useful risk 
management education to attendees in a variety 
of formats.

SESSION SPOTLIGHT

INNOVATION HUB
by Brandon P. Righi, ARM

Sponsored by

S 
hortly after Hurricane Katrina struck New 
Orleans, RIMS was one of the first large 

conferences to hold its Annual Conference in the 
battered city. With families and businesses dev-
astated by the storm’s impact, RIMS made it a 
priority to give back to the local community that 
hosts its Conference each year. 
Now, in its 12th year, the RIMS Community 

Service Project once again delivers on that prom-
ise, this time providing much needed support to 
military families and veterans through the Sol-
diers’ Angels charity group. Founded in 2003 by 
the mother of two American soldiers, Soldiers’ 
Angles provides more than 150,000 volunteer 
hours to the military community each year.
RIMS 2018 attendees will help support the 

charity and provide critical aid and comfort to 
the men and women of the United States Army, 
Marines, Navy, Air Force, Coast Guard, their 
families, and a growing veteran population. 
There are a variety of ways for risk professionals 

to get involved. Projects at RIMS 2018 include 
crafting blankets, assembling care packages, pre-
paring meals, and participating in a letter writing 
campaign for military personnel overseas, those 
in medical facilities, their families and homeless 
veterans.  
“The strength of a community is defined by 

our willingness to share, empathize and support 
each other,” said RIMS CEO Mary Roth. “It is 
without question that the men and women who 
serve in our armed forces are an important part 
of our communities. We honor their service and 
proudly welcome the opportunity to give back to 
Soldiers’ Angels through this community service 
project.”  

Standing Tall for  
Military Families 
and Veterans
by Josh Salter, ARM

© 2018 Risk and Insurance Management Society, Inc.
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C 
ommunication is the key for risk 
management professionals to engage 

leadership and become trusted partners and 
strategic advisors, according to RIMS’ new 
professional report, The Top Five Steps for 
Communicating with Executives. 
Risk professionals are increasingly concerned 

about being heard by senior leadership, and 
about being able to influence strategy and 
decision making. Getting a seat at that table 
begins with something rather basic: mastering 
the communications skills that the top brass 
expects.
We should make no mistake about it: risk 

management’s stature has grown markedly 
since the start of the 21st century. Many 
companies are now required to have formal and 
documented risk management practices by the 
governments of the United States, the European 
Union, and other jurisdictions. The number of 
organizations adding chief risk officer positions 
is growing every day. In short, there are few (if 
any) members of corporate executive teams and 
boards who have not heard of the field of risk 
management.
But simple awareness of the field has not yet 

translated into a full understanding of the befits it 
can provide. To understand why that is the case, 
consider some stereotypes of those who currently 

sit at the proverbial table. Executives tend to be 
risk-takers; they want to hear why something will 
work, instead of why it won’t. They have limited 
bandwidth for risk management minutiae as 
their jobs require them to absorb information 
from the entire enterprise. And, of course, they 
have a very limited amount of time. 
For a risk management department to make the 

leap into the role of trusted partner and strategic 
advisor, it all starts with some key communication 
techniques. The tips outlined in the full report 
are based on interviews conducted with leading 

risk managers from a variety of industries who 
have the attention of company leadership. They 
have “seats at the table,” and provided pieces of 
wisdom about how to get there.
Some of the communication tips offered in the 

report include:

FRESH FROM RIMS

TOP FIVE STEPS FOR  
COMMUNICATING WITH EXECUTIVES
by Brandon P. Righi, ARM

“Executives tend to  
be risk-takers; they 

want to hear why 
something will work, 

instead of why it won’t.”

“You can’t give people too much information,” 
said Suzanne Christensen, treasurer and head of 
investor relations and risk at Invesco. “There’s 
brilliance to simplicity.”
“Interactions with executives need to be so-

lution-focused and to the point,” said Morgan 
Keane, former ERM general manager at the Port 
Authority of New York and New Jersey.
“The risk manager needs to challenge himself 

or herself: What are you bringing to the table? In 
order to get a seat at the table, you have to earn 
it,” said an ERM leader at a global consumer 
packaged goods company.
The risk leaders interviewed for the report 

underscored the fact that if a risk manager’s 
advice is not being heeded by leadership, then the 
problem might not be leadership’s insouciance. 
Instead, risk professionals need to occasionally 
go back to the drawing board and ask themselves 
if they are providing the right information in the 
right format. Introspection and self-awareness 
are keys to success. The way you are talking 
about risk might be second nature to you, but 
you still might need to rethink how executives 
hear it.
The Top Five Steps for Communicating with 

Executives can be found in hard-copy at RIMS 
HQ (booth #1337) in the Marketplace. It can 
also be downloaded from the Risk Knowledge 
database at www.RIMS.org/Knowledge. 

© 2018 Risk and Insurance Management Society, Inc.
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R 
IMS is going big at RIMS 2018 with a 
newly expanded booth. Formerly known 

as the RIMS Hub, RIMS HQ was 4,000 square 
feet in 2017—and has now nearly doubled 
in size to 7,700 square feet. Located at booth 
#1337 in the Marketplace, RIMS HQ is your 
go-to resource for learning and building valuable 
connections with your fellow RIMS members.
“RIMS is constantly seeking ways to reinvent 

itself at every annual conference,” said Nikole 
TenBrink, vice president of marketing and 
membership. “In addition to challenging our 
attendees, we use our conference themes as a way 
to push ourselves, and GO BIG was the perfect 
opportunity to take that leap into expanding the 
booth. We wanted to create an experience where 
members and attendees can explore all things 
RIMS in one convenient location right in the 
center.”

HERE’S WHAT YOU CAN FIND AT THE 
NEW RIMS HQ:

Thought Leader Theater
RIMS Thought Leader Theater (TLT), 
sponsored by Swiss Re Corporate Solutions, 
hosts succinct, interactive discussions on topics 
such as catastrophe coverage, presentation skills, 
enterprise risk management, cyber risk and 
more. Located in the middle of RIMS HQ, the 
TLT has doubled in size and now accommodates 
more than 100 attendees at a time. Sessions are 
now 20 minutes, which allows attendees access 
to even more education.

Career Innovation Lab
Looking to transform your career? Stop by 
the Career Innovation Lab for expert career 
guidance. We have added five presentations to 
help you take control of your career. 

Is your LinkedIn profile complete? Don’t 
discount the importance of your profile in your 
job search. Attend “Optimize Your LinkedIn 
Profile for Your Insurance Job Search and/or 
Networking” on Monday from 4:00 pm-4:30 
pm to learn five things you must update to make 
your profile more appealing to employers and/
or clients. 

Resumes are not one size fits all. Learn how to 
craft a powerful insurance resume that will cut 

through the clutter and land you an interview 
at “The Insurance Industry Resume—The Real 
Deal” on Wednesday from 12:00 pm-12:30 pm. 

Additional sessions cover nontraditional risk 
management careers, the impact of artificial 
intelligence on recruitment and how diversity 
enhances risk management programs. Plus, a 
professional photographer will be on hand to 
take free headshots on Tuesday and Wednesday 
only.

Wellness ZENter
A conference of this size can seem overwhelming, 
but don’t let the hustle and bustle distract you 
from your goals. Visit the Wellness ZENter, 
sponsored by Sedgwick, to channel your inner 
zen master and stay focused throughout your 
RIMS 2018 experience. Sedgwick experts and 
industry leaders will discuss ideas that can guide 
your next steps toward health and productivity 
in the workplace. Sessions will cover corporate 
wellness, whole health, consumer engagement, 
pain management and work/health relationships. 
You can also take a puppy break with 

“Therapy Dogs in Action!” Interaction with 
animals has been shown to reduce anxiety and 
depression, reduce feelings of pain, increase 
social engagement and reinforce rehabilitative 
behaviors in clinical and casual settings. Being 
healthy leads to better concentration and higher 
energy at work, which means more consistent 
output and performance. 
You’ll leave the ZENter with tips and strategies 

that will help you maintain your health so that 
you can focus on being a top performer.

Publications Corner
Pick up the latest RIMS publications and reports 
that will help you become an even more informed 
risk professional. Ina ddition to Risk Management 
magazine, recent publications include Top Five Steps 
for Communicating with Executives, which features 
real accounts from risk professionals on challenges, 

opportunities and successful strategies and RIMS 
2017 Enterprise Risk Management Benchmark 
Survey, which highlights the effectiveness and 
advantages of ERM programs. You can also learn 
more about what RIMS provides for our members 
around the globe.

Advocacy Lounge
RIMS advocates on behalf of risk professionals 
worldwide to members of Congress, federal 
agencies, state legislative and regulatory bodies 
and international regulatory authorities. Visit 
the Advocacy Lounge to learn about our annual 
legislative events such as the RIMS Legislative 
Summit on Capitol Hill. Find out about RIMS’ 
positions on federal, state and international issues 
such as the National Flood Insurance Program 
reauthorization. Do you want to get involved? 
Talk with a RIMS representative about our 
legislative action center and the RIMS External 
Affairs Committee.

Member Lounge
You’re sure to need a break after walking all 
over the convention center. Take a break in this 
exclusive members-only area. Network and relax 
with your fellow RIMS members as you enjoy 
complimentary refreshments. Stay connected 
and charged up with WiFi service and charging 
stations. Not a RIMS member? Learn how you 
can join to enjoy this and many other RIMS 
member benefits.

Opis Live
You can’t shake hands in cyber space—so we’re 
taking your Opis conversations offline. Opis Live 
at RIMS HQ will offer you the opportunity to 
connect face-to-face with your peers and subject 
matter experts. Dive deeper into the hottest risk 
management conversations trending on RIMS’ 
online information network. Come share your 
experiences and successes with other attendees at 
this ultimate networking center.

Makes 
a BIG 
Change

© 2018 Risk and Insurance Management Society, Inc.
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ON THE 
SCENE

TUESDAY PREVIEW
Don’t miss these must-attend events tomorrow, April 17!

Dave Rapp 
Westfield Corporation
“I’m most excited about being in 
Texas; I’ve never been to San Antonio 
before.”

Debra Samuel 
Arconic Inc. 
“Making great connections with old 
friends and new friends.”

Stephanie Hunt 
Windstream Corporation 
“Meeting up with vendors.” 

What are you 
most excited 
about at  
RIMS 2018?

TWEETS 
OF THE 
DAY 

Howdy! #RIMS2018 conference 
and exhibit hall with the @Sedgwick 
team. Have I told you lately how 
much I love this conference?

@kimberlyanngeo

Feel like I am interrupting a 
#RIMS2018 reunion. Pretty cool 
when u see so many excited people 
on my flight.

@TimMathySI

I’m here! Ready for #RIMS2018! 
#SanAntonio #Riverwalk @RIMSorg

@KellerTXDad

4th Annual Spencer 5K FunRun  
Presented by Sedgwick
6:30 AM – 8:00 AM | SAN ANTONIO RIVER WALK
Help raise awareness for the Spencer Educational Foundation. 
Runners and walkers are welcome. On-site registration available.

RIMS Risk Manager of the Year Award 
Breakfast
7:30 AM – 9:00 AM | LONE STAR BALLROOM
Join us for a breakfast to celebrate an outstanding professional 
in our field.

Marketplace Social Luncheon: BIG Texas
12:00 PM – 1:15 PM | MARKETPLACE 2 – 4A
Get energized for the second half of the day with a 
delicious Texas-sized lunch.

Marketplace Networking Reception:  
Brat & Brew
4:00 PM – 5:00 PM | MARKETPLACE 2 – 4A
Exchange business cards while you enjoy a good ol’ Texas 
brew and mini bratwurst that pack big flavor.
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large projects possess diverse and massive 
risks, which are related to both personnel 
and projects. I worked in project execution 
where safety and the use of best practices were 
my priorities. On a broader level, these large 
projects require heavy investments. Delays in 
the project lead to loss of revenue. It made risk 
management very important at every stratum.

Q:  How has your internship with Marsh, 
working on solar insurance and 
warranties, prepared you for your 
career in risk management?

A:  The renewable energy sector is the future of 
energy generation. This energy source has its 
own risks and opportunities. The well-paced 
execution of projects is unleashing tremen-
dous opportunities for risk managers and 
insurers. Interning with Marsh India Brokers 
Ltd. was indeed an enriching experience. My 
interaction with the insurers and project de-
velopers gave me a new perspective of the risk 
management and insurance potential hidden 
in this sector. It has given me the opportunity 
to understand the practical application of the 
knowledge I gained during the first year of my 
studies. It not only reinforced my academic 
understanding, but also helped to refine it.

Q:  What are you looking forward to at 
RIMS 2018 Annual Conference & 
Exhibition?

A:  The RIMS 2018 Annual Conference & 
Exhibition will give me a global perspective 
and allow me to see how the world sees risk 
management and insurance and in what way 
it is different from the perspective of Indians. 
This experience will be a platform to expand 
my current knowledge and understanding, 
enhance my abilities to serve my country 
and carve out a rewarding career for myself. 
I am looking forward to meeting some of the 
industry’s best minds and making some new 
friends. This is a life-changing event for me.

Q:  For three decades, your father was 
employed by a state-owned insurance 
company. How did his career influence 
your decision to study risk management?

A:  Our dinner table discussions often included 
the challenges he faced to make his business 
partners and colleagues understand the 
value of risk management. He talked about 
his interactions with people from different 
industries and businesses and how those 
interactions were so important to his work. His 
job entailed interaction with all segments of 
society. The opportunity to build relationships 
with so many different people was extremely 
interesting to me.  

Q:   Has the study of risk management and 
insurance gained popularity in India?  

A:  Yes! India, being a developing nation, is 
witnessing rapid growth in almost all business 
sectors. Increased awareness in businesses has 
led to a greater need for risk management 
and insurance solutions. Since the opening of 
the insurance sector in 2000 and consequent 
increase in the number of players in the market, 
the connection between industry and academia 
has become stronger, resulting in an increase in 
academic activities like seminars, conferences 
and specialized courses. The National Insurance 
Academy has been instrumental in helping 
to develop highly-capable risk management 
professionals and certification opportunities 
to meet the field’s demand. Several other 
educational bodies and some universities have 
also come up with courses in insurance.

Q:  Before deciding to back to school to 
study risk management, you worked in 
the energy sector. Looking back, what 
role did risk management play in this 
field? 

A:  Risk management plays a significant role in 
every sector. The energy sector and especially 

Akash Singh Kheterpal is a risk management student at the National 
Insurance Academy in Pune, India and a 2018 RIMS Anita Benedetti 
Student Involvement Program scholarship recipient. Akash and a group 
of 36 other exceptional undergraduates from around the world were given 
the opportunity to attend RIMS 2018 Annual Conference & Exhibition. 

We spoke with Akash about his introduction to the profession and his 
hopes for his RIMS 2018 experience:

ABSIP STUDENT SPOTLIGHT

Akash Singh Kheterpal
by Josh Salter, ARM

“India, being a 
developing nation, is 

witnessing rapid growth 
in almost all business 

sectors. Increased 
awareness in businesses 
has led to a greater need 
for risk management and 

insurance solutions.” 
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We put the finest tools in the 
business at your disposal. Our ears.

The best way to insure your business is to make sure your insurance company understands 

what your business is all about. That’s why, at Sentry, we take the time to learn about you 

and your goals. We’ll work together with you—bringing the insights of more than 110 years 

of industry experience to the table—to customize a risk management solution that’s best  

for you, your employees, and your business. 

Learn more about how we can help you at Sentry.com/RightByYou

Property and casualty coverages are underwritten by a member of the Sentry Insurance Group,  
Stevens Point, WI. For a complete listing of companies, visit sentry.com. Policies, coverages,  
benefits and discounts are not available in all states. See policy for complete coverage details.
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San Antonio Sights 

This year, San Antonio celebrates its 300th anniversary. Explore the art and culture that makes the 
seventh-largest city in the United States so fascinating. Take a break from the business of the conference 
to get out and experience everything the city has to offer.  

THE ALAMO MISSION IN SAN ANTONIO 
300 Alamo Plaza | thealamo.org | 210.225.1391 | Free
Experience the most visited historic landmark in Texas where the 
legendary 1836 battle occurred. Currently on view is the special 
exhibition Fortress Alamo: The Key to Texas which explores the 
Alamo’s extensive military history and role in creating San Antonio. 
Take some time to visit and “Remember the Alamo!”

NATURAL BRIDGE CAVERNS
26495 Natural Bridge Caverns Rd 
naturalbridgecaverns.com | 210.651.6101 | $20.25
Back in March 1960, four college students were granted permission to 
explore under a 60-foot limestone bridge. They later discovered two miles 
of cavern, which is now known as the Natural Bridge Caverns. Take a tour 
of the caverns—be sure to wear sneakers, dress comfortably and bring a 
camera. Cavern temperature is 70 degrees, 99% relative humidity.

SAN ANTONIO JAPANESE TEA GARDEN 
3853 N St Mary’s St 
saparksfoundation.org/japanese-tea-garden 
210.212.4814 | Free
Feeling overwhelmed? Relax at this lush year-round garden. You can 
walk along shaded walkways and view the floral display and ponds filled 
with Koi. Then have an affordable lunch at the Jingu House Café.

SAN ANTONIO MUSEUM OF ART
200 West Jones Ave | samuseum.org | 210.978.8100  
Adults $15 
Visit this museum to view a variety of art: American, Ancient Medi-
terranean, Asian, Contemporary, European, Islamic, Latin American 
and Oceanic. The current exhibitions on view are San Antonio 1718: 
Art from Viceregal Mexico (A Tricentennial Exhibition), The Magic of 
Clay and Fire: Japanese Contemporary Ceramics and Ancient Egyptian 
Mummies: Science Explores an Ancient Religion.
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San Antonio Eats 

San Antonio offers a wide range of cuisine to suit any taste or appetite. Whether you in the mood for 
an excellent meal or a quick snack, the Alamo City has you covered. Check out some of the following 
restaurants for a great dining experience.  

BIGA ON THE BANKS
203 South Saint Mary’s Street | biga.com | 210.225.0722
Enjoy the waterfront view while you dine on New American cuisine. 
Dinner is served every day starting at 5:30 pm. Dishes include the 
eleven-spiced Hill Country venison and grilled quail and mustard-
crusted Texas lamb rack. If your server asks if you want to see the 
dessert menu say “yes”—the sticky toffee pudding is to die for.

MI TIERRA CAFE Y PANADERIA
218 Produce Row | mitierracafe.com | 210.225.1262
Need a late dinner? Don’t go to bed hungry—Mi Tierra Café y Panaderia 
is open 24 hours. Enjoy delicious, authentic Mexican food at this world-
famous family owned and operated restaurant that seats 500. Dishes include 
Sonora Special (baked beef ribs served with guacamole, Spanish rice and 
refried beans) and Mi Tierra Taco Salad. Breakfast served 24 hours a day.

OCHO AT HOTEL HAVANA
1015 Navarro Street 
havanasanantonio.com/restaurant-and-bar/ocho 
210.222.2008
Ocho is a beautifully-designed restaurant in a glass conservatory that over-
looks the River Walk. The menu complements Hotel Havana’s cultural 
influences from Mexico, Cuba and Texas. Dishes include shrimp and red 
snapper campechena (spicy seafood cocktail) and Cubano torta (Cuban 
sandwich) and crispy snapper in coconut sauce. Visit the bar downstairs to 
try the Havana margarita.

VIVA VEGERIA
1422 Nogalitos Street | myvegeria.com | 210.465.9233
Are you a vegan or vegetarian who thought you couldn’t have Tex-Mex? 
Enter Viva Vegeria, a 100% vegan and gluten-free restaurant. Enjoy 
dishes such as ancho and cascabel hot wings (don’t worry, they’re 
cauliflower), fried avocado tacos and “chicken” mole enchiladas. Even 
if you’re a plant-based eater, you can get the full San Antonio culinary 
experience.
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W 
hile a lot of learning takes place at 
the RIMS 2018 conference, there is 

also a lot of fun to be had on the golf course and 
along the San Antonio River Walk. Two sporting 
events, the Spencer/Gallagher Golf Tournament 
and Spencer/Sedgwick 5K FunRun, have again 
raised more than $100,000 in total for the Spen-
cer Educational Foundation, the premier organi-
zation supporting risk management and insurance 
education.
 More than 100 people representing 42 compa-

nies participated in a great day of golf and refresh-
ments at Sunday’s 27th Annual Spencer/Gallagher 
Golf Tournament at the Hill Country Golf Club. 
The tournament, sponsored by Arthur J. Galla-
gher & Co., raised approximately $35,000 for the 
foundation, which will help fund seven academic 
scholarships.
 “People is why we continue to have this event,” 

said Timothy Boston, tournament co-chairman 
and marketing director for Arthur J. Gallagher & 
Co. in Louisiana. “We have a great time at this 
event, but more importantly, through this event 
we directly impact the industry’s future. It enables 
Spencer to accomplish its mission and help our 
future business leaders.”
Winning the tournament was the foursome of 

Jason Flaxbeard, George Ward, Tom Nix and Na-
hua Maunakea. The team of Robert Huxtable, 
RL Trailor and Rob Leitner came in second place. 
The team of Butler Bourgeois, Ross Dowler, Brad-
ley Schulz and Peter Searson came in third place. 
Winning longest drive for the women and men 

were Joanne Hall and Raul Castillo, respectively.
 Early Tuesday morning, more than 250 RIMS 

conference attendees will run (or walk) along San 
Antonio’s River Walk as part of the 4th Annual 
Spencer/Sedgwick 5K FunRun, which has already 
raised more than $86,000 for the foundation. 
Registration and warm-up will begin Tuesday at 
6:15 am in Hemisfair Park; the race will start at 
6:45 am. Those interested in running can still 

register at the Spencer booth in the Convention 
Center lobby or on-site at Hemisfair Park. Regis-
tration is $50.
 “Four years ago, we set out to provide a healthy 

option at the annual RIMS conference, and the 
industry response has been nothing short of over-
whelming,” said Jonathan Mast, race director and 
director of social media at Sedgwick. “This event 
brings together people from across the industry to 
have fun and exercise for a great cause.”
 In addition to presenting sponsor Sedgwick, 

platinum sponsors are Advisen Ltd., Concen-
tra, FM Global, Genex Services, Mitchell, MTI 
America, One Call Care Management, Origami 
Risk, Paul Davis Restoration, Safety National and 
XL Catlin.
 The top three male and female competitors will 

be recognized. This year’s event also features the 
Advisen Series, which includes awards for the top 
teams, as well as the fastest senior executives, bro-
kers, insurers, risk managers, service providers and 
students. The names of the winners and photos of 
the event will be published on the Foundation’s 
website.
 “We appreciate the generous support that Ar-

thur J. Gallagher & Company, Sedgwick as well 
as all of the event sponsors and participants have 
provided,” said Ron Davis, chairman of Spen-
cer and EVP, head of customer management for 
Zurich. “These events are impactful. They are 
meaningful. They are fun, and they help Spencer 
accomplish its industry critical mission of funding 
education.”
 Spencer awards scholarships and grants in risk 

management and insurance, facilitates internship 
opportunities and provides a Risk-Manager-in-
Residence program to universities. For more in-
formation about Spencer, visit spencered.org. 

SPENCER EVENTS RAISE MORE THAN $100,000 FOR 
RISK MANAGEMENT EDUCATION

SAVE THE DATE!
Spencer’s 10th Annual Gala Dinner 

will be held in New York on  
September 20. The honorees are  

David Eslick, CEO of Marsh &  
McLennan Agency, and Patrick  

Kinney, executive vice president of 
field management for Travelers. 

Learn more at spencered.org.

Support the Spencer 
Educational Foundation!  

Text SPENCER to 444999 today.
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Put our expertise to work with our new Non-Qualified Assignment Annuity.

Long-term financial  
security for non-physically 
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With MetLife, you can offer a Non-Qualified Assignment Annuity 
option for non-physical injury cases, such as employment litigation, 
contract disputes, punitive damages and more.

1  Annuities issued by Metropolitan Tower Life Insurance Company, 200 Park Ave. NY, NY 10166. All guarantees are subject to the financial strength and claims paying ability  
of the issuing company.

2  Any discussion of taxes is for general informational purposes only and does not purport to be complete or cover every situation. MetLife, its agents and representatives may not 
give legal, tax or accounting advice and this document should not be construed as such. You should confer with your qualified legal, tax and accounting advisors as appropriate.

L0318503970[exp0319][All States][DC] © 2018 MetLife Services and Solutions, LLC

For more information, please visit us at Booth 537 at the RIMS Annual Conference

https://www.metlife.com/institutional-retirement/brokers/torts-settlements/non-qualified-assignment.html?cid=b0oz1&utm_campaign=b_ss_2q18_mco&utm_term=ba&utm_medium=display&utm_content=banner_pnwvll_1x1&utm_source=rims&utm_id=b0oz1&WT.mc_id=b0oz1


RIMS OFFICIAL CONFERENCE COVERAGE  |  MONDAY, APRIL 16

23www.RIMS.org/RIMS2018
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Operating across borders presents a 

variety of unique risks. Join QBE Vice 

President Harpreet Mann at the RIMS 

Thought Leader Theater to learn how 

to limit your exposure. Incorporating 

recent events and actual case studies, 

Mann will outline the risks that 

companies face in today’s global 

economy and discuss best practices 

for protecting against credit and 

political risks. 

Join us for a presentation and 

discussion at 1:00pm on April 16th 

at the RIMS Conference Thought 

Leader Theater.

qbesolutions.com/globalrisk
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  not your
  opportunities”
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DOUBLE. WOW.

XL Catlin ranked  
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among Large Commercial  
Insurers, Two Years in a Row”

XL Catlin received the highest numerical score among 11 insurers in the J.D. Power 2016-2017 Large Commercial Insurance Studies.  
2017 study based on 2,218 total responses, measuring the opinions of risk professionals in the U.S. and Canada with commercial insurers, surveyed April – June 2017. 
Your experiences may vary. Visit jdpower.com
XL Catlin, the XL Catlin logo and Make Your World Go are trademarks of XL Group Ltd companies. XL Catlin is the global brand used by XL Group Ltd’s (re)insurance 
subsidiaries. 
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F 
rom news anchors, to titans of the enter-
tainment industry, to corporate execu-

tives, and elected officials, headlines show no one 
is above the fallout of sexual harassment in the 
workplace. Millions of dollars have been paid in 
settlements and the once mighty have fallen in 
disgrace.
Yet, a belated resignation or termination doesn’t 

absolve the employer from legal action—and of-
ten leaves the aggrieved and/or juries wondering 
how the employer might have handled the situ-
ation better.
How can risk managers, human resources (HR), 

executives and companies they serve help prevent 
sexual or other forms of harassment? The question 
becomes more pressing now with the “Ending 
Forced Arbitration of Sexual Harassment” bill. 
The proposed legislation voids forced arbitration 
and allows disputes to proceed in court rather 
than in a confidential arbitration setting. Propo-
nents believe the prospect of making these cases 
public will reduce such activity in the workplace.
Smart employers aren’t waiting on legislation to 

make workplaces safer, however. They are plan-
ning and training now to reduce sexual harass-
ment to mitigate risk, and therefore, potential 
damage claims affecting executives and employees 
across employer ranks. Ensuring such a workplace 
should result in fewer acts and reports of harass-
ment and insurance claims. As all employers are 
interested in the bottom line as well as a positive 
work environment, a more defensible posture 
against future claims should be top-of-mind for 
every risk manager and HR Executive.
Old policies prohibiting harassment must be 

dusted off, reviewed, updated and publicized. 
These policies protect those whose accusations are 
proven to have merit or are brought in good faith, 
they create consequences for those proven to have 
abused others, and should clearly define expecta-
tions and ramifications.
These strategies can help risk managers, HR 

teams, and employers keep their organizations out 
of the headlines:
Review internal policies and procedures. When 

was the last time your organization reviewed the 
HR policies and procedures manual? Older man-
uals may ineffectively address the issue, including 
under the Equal Employment Opportunity Com-
mission (EEOC) guidance. Once updated, make 
the document available to the workforce in print 
and online. However, a manual of policies is only 
the beginning.

Training is not a one-time event for select indi-
viduals. To paraphrase Aristotle, inclusion training 
in the workplace is not an act, but a habit. Hire 
a professional skilled in workplace diversity and 
inclusion training, and make courses mandatory 
from the rank and file to the C-suite. Refresh the 
training every few years, and make sure every new 
hire is trained as part of onboarding.
Create a “See something, say something” cul-

ture. Sexual harassment is avoided best in orga-
nizations with a culture of transparency and ac-
countability. Management must welcome reports 
of unwanted sexual advances, and then investi-
gate such claims. Such activity reported but not 
acted upon can worsen the environment, and be-
come powerful evidence for claimants in harass-
ment lawsuits.
Establish a realistic reporting procedure. If pro-

tocol urges an aggrieved employee to report ha-
rassment to a direct supervisor—and that supervi-
sor is the alleged perpetrator—an obvious conflict 
arises. Encourage employees to speak directly to 
HR or a high level manager such as a division, 
general or plant manager. The reporting proce-
dure should ensure that certain steps are taken so 
complaints are not swept aside.
Empower HR to investigate all claims. If HR 

HOT TOPIC – SEXUAL HARASSMENT AND RISK MANAGEMENT
WORKPLACE SEXUAL HARASSMENT:  
MORE HR GUIDANCE NEEDED
by Christine Howard

receives a complaint, it has a legal obligation to 
investigate further. Even if the complainant fears 
an investigation could jeopardize the alleged ha-
rasser’s job, the law is clear that a prompt investi-
gation occur to stop any alleged harassment from 
continuing. Termination or disciplinary action 
are not necessarily required; often, claimants just 
want the behavior to stop. It could be immature 
or otherwise benign playfulness that crossed the 
line—behavior a simple discussion could remedy. 
Follow up with the complainant to ensure the be-
havior has stopped and to document that follow-
up occurred.
Effective policies and procedures in place and 

rigorously followed can help employees know the 
organization takes sexual, racial, and other forms 
of harassment seriously; insurers know you’ve 
established policies designed to protect both em-
ployees and the organization against incidents of 
harassment; and for those who might see million-
dollar claims in the news and think they could be 
next, that you have set up your defenses.

Originally published on Risk Management Monitor, 
the official blog of Risk Management Magazine on 
February 5, 2018. Read more at www.riskmanage-
mentmonitor.com.
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S 
exual misconduct by a company executive 
or employee can result in a wide variety of 

legal claims against the company itself. If the vic-
tim is an employee, a supervisor’s unwanted sex-
ual advances or other conduct of a sexual nature 
can form the basis for a sexual harassment claim 
against the employer under Title VII of the Civil 
Rights Act. If the accuser is not an employee, the 
company may be subject to liability for the bad 
actor’s conduct under negligent hiring or supervi-
sions theories.
Sexual misconduct allegations can spawn litiga-

tion beyond claims by the alleged victim as well. 
For example, former Uber CEO Travis Kalanick 
was sued by an early investor in the company 
following widely-publicized allegations of sexual 
harassment and gender discrimination. The inves-
tor asserted that Kalanick’s failure to disclose the 
alleged misconduct gave rise to claims for fraud, 
breach of contract and breach of fiduciary duty.
It is also not uncommon for the alleged perpe-

trator to file a suit claiming defamation following 
public allegations of sexual misconduct. For ex-
ample, Dov Charney, former CEO of American 
Apparel, sued his former company and a hedge 
fund for defamation, alleging that both sought to 
damage his personal and professional reputation 
by suggesting to third parties that he had engaged 
in criminal misconduct of a sexual nature.
Because no single insurance policy will provide 

coverage for every type of claim that may re-
sult from misconduct allegations, policyholders 
should look carefully at the following coverages:

Employment Practices Liability Insurance
Employment practices liability insurance (EPLI) 
is the most likely source of coverage for sexual 

misconduct claims asserted by employees. EPLI 
generally covers claims made by employees based 
on employment-related misconduct of their supe-
riors or co-workers. Most policies expressly cover 
claims for sexual harassment, wrongful termina-
tion, discrimination and retaliation and some pro-
vide coverage for additional employment-related 
claims such as defamation or negligent retention 
and supervision. Some EPLI policies also cover 
claims that are made by non-employees, such as 
customers or vendors, in addition to claims by 
employees.
A significant limitation is the common EPLI 

exclusion for claims alleging bodily injury. Thus, 
while claims for verbal sexual harassment may be 
covered under an EPLI policy, claims for physical 
sexual assault typically are not. If a claimant alleges 
both verbal and physical harassment or assault, an 
EPLI policy may provide at least partial coverage.

General Liability
Some claims arising out of alleged sexual mis-
conduct may be covered under a general liability 
(GL) policy. Most GL policies provide coverage 
for claims alleging “personal injury,” which typi-
cally is defined to include defamation. Thus, a 
defamation suit by an accused harasser, like the 
American Apparel lawsuit, could be covered un-
der a GL policy.
Unlike EPLI policies, GL policies also cover 

claims for “bodily injury.” Although a direct claim 
for physical assault would likely be subject to the 
standard policy exclusion for injuries that are “ex-
pected or intended,” some courts have found that 
this exclusion does not apply to a claim against a 
company for the negligent hiring or supervision 
of an individual who commits a sexual assault. 
Another limitation on coverage under GL policies 

HOT TOPIC – SEXUAL HARASSMENT AND RISK MANAGEMENT

INSURANCE COVERAGE FOR SEXUAL 
MISCONDUCT CLAIMS
by Cameron Argetsinger

is the standard exclusion for claims made by em-
ployees of the policyholder. Some courts, however, 
have found that such claims are covered where the 
alleged misconduct occurred outside the work-
place or were otherwise unrelated to employment.

Directors and Officers
D&O insurance is another potential source of 
coverage for some sexual misconduct-related 
claims. D&O insurance generally provides in-
demnification coverage for the “wrongful acts” of 
a company’s directors and officers and, frequently, 
its general employees. Many policies also cover 
claims against the entity itself, but such coverage 
is generally narrower than the coverage for insured 
individuals.
D&O policies typically cover claims for fraud 

or breach of  fiduciary duty, such as in the Uber 
lawsuit. Coverage for sexual misconduct claims is 
 limited by standard exclusions for bodily injury, 
which may extend to claims for mental anguish, 
humiliation and emotional distress, and exclu-
sions for “willful or intentional” misconduct. 
D&O policies also typically contain an “insured 
vs. insured”  exclusion, which may bar coverage for 
claims made by employees against the company.

Crisis Management or Reputation Risk
The reputation damage caused by sexual miscon-
duct allegations may be more costly to a business 
than any other litigation expenses it will incur. 
Crisis management insurance and reputation risk 
insurance are two newer forms of coverage that 
seek to address the risk negative publicity poses 
to a company’s bottom line. When a triggering 
event occurs, crisis management insurance typi-
cally pays for the hiring of a public relations firm 
to respond to the issue. Reputation risk insurance 
generally provides coverage for actual business 
loss sustained as the result of a negative public-
ity event. Coverages and policy forms for the two 
types of insurance vary widely, and sexual miscon-
duct-related events may or may not be covered, 
depending on the coverage purchased.

Pursuit of Coverage
When a sexual misconduct claim is made against 
a company or one of its executives or employ-
ees, the company should immediately report the 
claim to all of its liability carriers, even if it is 
unclear whether there may be coverage under a 
given policy. When tendering claims and engag-
ing in negotiations with insurers, policyholders 
and risk managers should not accept at face value 
any conventional wisdom on what types of liabil-
ity are covered. If an insurance carrier initially 
denies coverage, a company should not accept 
this response without testing its basis and, if nec-
essary, consulting insurance recovery counsel.

Originally published in the January/February 2018 
issue of Risk Management Magazine.
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